
In the modern digital era, having a strong online presence through effective website design is
crucial for small businesses to be successful in a competitive market. As the internet
continues transforming how businesses operate and connect with customers, small
businesses have unique opportunities to expand their reach and build lasting relationships
with their target audience. A well-crafted website improves brand visibility, expands market
reach and encourages engagement.

According to Forbes, one in three businesses still don’t have a website, despite the growing
availability and affordability of code-free website builders and online resources. Only 71% of
businesses have adopted websites, and among those without one, around 20% rely entirely
on social media platforms. However, this approach may not be ideal, as millions of potential
customers turn to search engines to find businesses for everything such as, finding a daycare
or making a salon appointment. For creative entrepreneurs and small businesses, having a
professional website offers significant advantages.

https://www.forbes.com/advisor/business/small-business-statistics/
https://www.sbdcnet.org/small-business-research-reports/daycare-business/
https://www.sbdcnet.org/small-business-research-reports/beauty-salon/
https://www.sbdcnet.org/industry-links/creative-industry/


Understand Your Audience

Understanding your audience is essential when building a website. To do this effectively, it’s
important to gather data and analyze customer behavior. Having the right market research
on your customers is critical to success. Gaining insights into their preferences, behaviors
and pain points allows you to design a website that resonates with them. By focusing on
these aspects—such as layout and content—you ensure your site is both relevant and
effective. When your website aligns with their expectations, it leads to better engagement,
more meaningful interactions, and a stronger connection to your brand. This approach helps
build trust with your audience, which is critical to long-term business success.

A successful website is designed to meet the needs and preferences of a clearly defined

https://www.sbdcnet.org/market-research-services/
https://www.sbdcnet.org/market-research-services/
https://www.business.com/articles/identify-your-target-audience/


target audience. While you may already a business website, consider these questions:

What is the focus of my site?
What is the demographic profile of my audience? (age range, professions, hobbies,
interests, etc.)
Which adjectives best characterize my target market? (youthful, fun-loving, outdoorsy,
homebodies, family-oriented, etc.)
Who will be the primary visitors to my site?
Will they understand the value proposition once they get there?
What factors will encourage them to stay engaged on the site for an extended period?
How do I envision my site design differing from that of my competitors?



Accessibility

Remember, your website is not designed for you – it’s for your prospects and customers.
View your website from their perspective. To ensure your website is easy to use for all
potential customers, adhere to the latest web content accessibility guidelines to ensure your
website meets design standards for individuals with disabilities.

Americans with Disabilities Act – new rule on the accessibility of web content and
mobile apps
American Marketing Association – practical steps to help you successfully identify your
target audience
5 Simple Ways to Pinpoint Your Brand’s Target Audience

https://www.w3.org/TR/WCAG21/
https://www.ada.gov/resources/2024-03-08-web-rule/
https://www.ama.org/marketing-news/target-audience/
https://www.business.com/articles/pinpoint-target-audience/


Market research guide to understanding your audience

https://www.score.org/resource/article/know-your-target-audience-market-research-guide


Website Design Best Practices

In the competitive world of selling online, focusing on a smooth and straightforward buying
journey is key to the customer experience. For example, simplifying the checkout process
and reducing unnecessary forms can greatly enhance user satisfaction. Additionally, making
purchase options easy to find improves accessibility. By focusing on these details, small
businesses can better meet their customers evolving needs and make the purchasing
process as convenient as possible.

As mobile purchases become a permanent channel for online shoppers, having a mobile-
friendly website (or mobile app) is key to attracting new customers. A mobile-friendly website
ensures that potential customers can easily navigate, find information, and make purchases,

https://www.sbdcnet.org/small-business-information-center/selling-online-for-small-business-ecommerce/
https://www.statista.com/topics/1185/mobile-commerce/#topicOverview


no matter where they are. For small businesses, this can lead to increased engagement,
higher conversion rates, and greater customer satisfaction. Online and mobile technologies
can also boost in-store sales, giving customers more reasons to shop in person. An
omnichannel retail strategy will connect customers across different platforms, making it easy
for them to browse, buy, and engage both online and in-store. Additionally, small business
owners can enhance their website’s visibility and attract more traffic by implementing strong
SEO practices to improve search engine rankings.

How to Make a Website – beginners guide
Website Design Tips for Small Businesses – steps to prepare your website
Building an Effective Business Website – 12 tips for improving online presence
Making a Website for Your Small Business – a step-by-step guide

https://www.shopify.com/enterprise/blog/omni-channel-retail-strategy#
https://www.sbdcnet.org/small-business-information-center/seo-for-small-business/
https://wordpress.com/blog/2025/01/29/how-to-make-a-website/
https://www.business.com/articles/website-design-tips/
https://www.businessnewsdaily.com/9811-effective-business-website-tips.html
https://www.forbes.com/advisor/business/how-to-make-a-website-for-your-business/


Website Payment Processing

Payment processing is a critical function for online shops and managing your small business
finances. Safeguarding both proprietary and customer data should be a top priority for
business owners. A secure payment page reassures customers that their personal
information is protected from cyber-attacks. Clear and up-to-date privacy policies and
procedures can help customers feel confident when shopping on your website. Check out our
small business cybersecurity guides for more details.

List of Credit Card Processors
Credit Card Processors by business type – pros, cons, and cost of various processors
Credit Card Processing – guide to accepting payments

https://www.sbdcnet.org/small-business-information-center/finance-small-business-financing/
https://www.sbdcnet.org/small-business-information-center/finance-small-business-financing/
https://www.sba.gov/business-guide/manage-your-business/strengthen-your-cybersecurity
https://www.ftc.gov/business-guidance/resources/protecting-personal-information-guide-business
https://www.sbdcnet.org/category/small-business-cybersecurity/
https://www.business.com/categories/best-credit-card-processing/
https://www.businessnewsdaily.com/8061-best-credit-card-processing.html
https://www.uschamber.com/co/run/finance/ecommerce-credit-card-processing-guide


Factors to consider before choosing a provider

https://www.cnbc.com/select/best-credit-card-processing-companies/


Website Design Content Management

Efficient website content management is vital for keeping your business website dynamic and
engaging. Whether it’s adding new menu items for your coffee shop or updating services for
your cleaning business, content management will ensure your website stays fresh. With a
good content management system (CMS), businesses can easily update, organize, and
publish content – ensuring that the information remains relevant and up-to-date.

Simplifying content creation and distribution helps businesses enhance the user experience
and boost engagement. Whether it’s blog posts, product descriptions, or multimedia content,
a solid content management strategy enables businesses to communicate their brand
message effectively. This leads to stronger connections with your target audience, the

https://www.sbdcnet.org/small-business-research-reports/coffee-shop-business/
https://www.sbdcnet.org/small-business-research-reports/cleaning-services-business/


development of lasting relationships, and the growth of your digital marketing efforts.

What Is a CMS – key considerations
Content Management – definition and benefits
Types of Content Management System – types and things to consider

https://blog.hubspot.com/blog/tabid/6307/bid/7969/what-is-a-cms-and-why-should-you-care.aspx
https://business.adobe.com/blog/basics/content-management
https://www.oracle.com/content-management/what-is-cms/


Additional Resources

Continue reading more from our series on Digital Marketing for Small Business:

Digital Marketing Basics for Small Business
Selling Online for Small Business
SEO for Small Business
Social Media Marketing

Already in business or thinking about starting your own small business? Check out our
various small business resources:

https://www.sbdcnet.org/small-business-information-center/digital-marketing-basics-for-small-business/
https://www.sbdcnet.org/small-business-information-center/selling-online-for-small-business-ecommerce/
https://www.sbdcnet.org/small-business-information-center/seo-for-small-business/


View more small business help topics here: Small Business Information Center
View small business reports here: Small Business Snapshots
View industry-specific research here: Market Research Links
View business plans samples here: Sample Business Plans
View our small business cybersecurity resources here: Cybersecurity

Remember, you can also receive free professional business advice and free or low-cost
business training from your local Small Business Development Center!
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https://www.sbdcnet.org/category/small-business-information-center
https://www.sbdcnet.org/category/small-business-research-reports
https://www.sbdcnet.org/category/industry-links
https://www.sbdcnet.org/small-business-information-center/business-plan
https://www.sbdcnet.org/category/small-business-cybersecurity/
https://www.sbdcnet.org/find-your-local-sbdc-office
https://unsplash.com/@visualdesign_inspiration
https://unsplash.com/

